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Abstract: As the increase in popularity of social networking is on a constant rise, new uses for 
the technology are constantly being observed.  At the forefront of emerging trends in social 
networking sites is the concept of “real-time web” and “location based”.  Social networks are also 
being used by teachers and students as a communication tool.  Because many students are already 
using wide-range of social networking sites, teachers have begun to familiarize themselves with 
this trend and are now using it to their advantage.  Teachers & professors are doing everything 
from creating chat-room forums and groups to extend classroom discussion to posting 
assignments, tests and quizzes, to assisting with homework outside of the classroom setting.  
Social networks are also being used to foster teacher-parent communication.  In the present study, 
investigator tried to identify the positive as well as negative aspects of the use of Social 
networking sites (SNSs) among college students of Karnal district.  Social networking using 
habits of the students of 4 colleges (2 Govt. aided & 2 self-financing) were studied. A descriptive 
survey method was used for data collection with the help of a self-structured & administered 
questionnaire on a sample of 200. 
Key-Terms: SNS (Social Networking Sites), Facebook, Twitter, Habits
INTRODUCTION 
Human life has seen enormous revolutions since its 
evolution. If a person belonging to the 18
th
 century 
is given birth to again and he is given a task to see 
the changes that human life has seen. Such a person 
would surely not accept he is in the same world. 
The changes that were witnessed in the world since 
the last century have changed the world drastically. 
If we search for cornerstones for all the changes, 
the main source that everyone would agree upon is 
change in technology. Technology has changed the 
world rapidly from what it had been before. Out of 
various technological changes, the most valuable 
and dynamic is evolution of the internet. Internet 
has not only changed the professional life of 
humans, but has also changed the human personal 
and social life with the advent of the internet. Now, 
internet has become a part of one‟s life today. It has 
surrounded our lives so rapidly that it is beyond the 
imagination of human mind. No one can imagine 
that a network developed for U.S. military in 1969 
(Nethistory.info) would become a tool to browse 
information, music, movies and games on almost 
every topic of the world, and many other purposes 
that can be of one‟s imagination. Out of the 
internet, the most significant are that of 
communication and connection tool is beyond 
description. Today, two-third of the world‟s 
internet population visit social networking or 
blogging sites, accounting for almost 10% of all 
internet time (Blog.nielsen.com), and 42% of 
internet users are registered on at least one social 
networking site (Socialadblog.com).                                                                                         
Social networking sites are a web provision where 
millions of people can join together to form online 
community and hence, millions of communities 
form a social network to share knowledge, 
information and even culture. Facebook is a social 
networking site which has attracted considerable 
attention among researchers. As a social 
networking site, Facebook can be defined as an 
online platform where users create profiles, 
generate and share contents and information, and 
interact with other known and unknown contacts 
(Boyd and Ellison, 2007). Facebook has 
experienced vast expansion during the last few 
years, leading to extensive use by people from all 
generations. Today, Facebook has 661.3 million 
users and experienced  an  annual  growth  of  
45.2%  (Inside Facebook gold, June 2011).  Its 
business value surged to 50 billion US dollars after 
the Goldman Sachs bank invested in this social 
networking website in early 2011. 
Several studies have examined the attraction and 
persuasive character of this online platform and 
similar networking sites (e.g., Fogg and Iizawa, 
2008) as well as the reasons that lead people from 
all walks of life and age ranges to join this 
community or other similar communities. Many 
people actively participate in the content generation 
and value creation for social networks. Researchers 
(e.g., Vasalou et al., 2010; Young et al., 2009) have 
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examined the profiles of these website users to 
determine to what extent such individuals are keen 
on posting their entire identity, sharing their 
pictures and videos, and stating their religious 
affiliation, marital status, and political orientation 
on the Internet. In turn, they interact, exchange 
information about their interests, raise discussions 
about news topics, follow news about specific 
topics on Twitter (e.g., companies, political parties, 
favorite websites, entertainers), and enjoy sharing 
private videos for songs, funny stories, or 
documentaries on YouTube. However, few studies 
have examined the return on investment in these 
networks for the companies and individuals‟ 
beneficial outcomes from such usage. However, 
according to some studies, these platforms 
intensively support individuals‟ social 
capitalization and increase interactions within a 
large community, where individuals share common 
traits and interests, as largely proven via Facebook 
(Burke et al., 2010; Ellison et al., 2007; Ellison et 
al., 2010; Ginger, 2007; Yoder &Stutman, 
2011).Meanwhile, some exploratory studies 
(Canales et al., 2009; Karpinski& Duberstein, 
2009) have shown that the extended presence of 
students and employees on Facebook has a harmful 
effect on their productivity and task performance. 
These two studies demonstrated that long hours 
spent on Facebook seem to decrease students‟ 
academic performance and, consequently, their 
achievement grades. Students spend an average of 
30 to 35 minutes a day surfing Facebook (The 
Learning Network blog, Schulten, 2009). Many 
students note that they actually spend only 3 to 4 
minutes during each visit to check updates, making 
several visits a day; other spend up to 8 hours a day 
on the website. Many students acknowledged that 
they find the website totally distracting and time 
consuming, but they also noted that they cannot 
quit visiting the website because they like it and 
can use it to keep in contact with all their friends 
and even family members, whether they meet them 
every day or not (Facebook, 2010). Some people  
also recognized that they  “have outsourced their 
social life exclusively to Facebook”; others noted 
feeling that using Facebook means allowing this  
application to take over 5their daily lives, so they 
decided not to have a profile on this platform. Still 
others feel that they are more organized since 
putting their profile on Facebook, primarily in 
regards to contacts management and information 
sharing among their networks (The Learning 
Network blog, Schulten, 2009). A recent study 
(Rouis, 2011) found that Facebook usage does not 
have a negative effect on Tunisian students‟ 
academic achievements and might instead have a 
positive impact as it appeared that this 
interdependency is significantly moderated by 
students‟ interest in the university and multitasking 
capabilities. 
These controversial results, in addition to 
the actual picture from Facebook and students‟ 
comments on different Facebook groups, indicate 
that students with particular profiles focus more on 
bridging social networks, keeping in touch with old 
contacts, and developing new friendships. Some 
students are likely to spend more time than others 
on the social network; they would be also more 
immersed in related tasks as they spend long hours 
surfing the website, thereby promoting their 
distraction from any tasks performed in parallel. 
For example, users become interested in sharing 
information with their contacts (i.e., “friends”) and 
participating in discussions as well as uploading or 
watching videos and pictures. Students and other 
active users engage in long discussions about daily 
issues, checking their Facebook profiles from home 
and from tjeir homework preparation. They are 
distracted from their main occupation, and their 
working memory load allocated to these tasks 
makes it difficult for them to be focused and 
prepare their homework effectively. This would 
lead to instable results and likely decreases their 
global achievements due to their participation with 
Facebook. 
 However individuals participate on these 
networking activities differently according to their 
personalities and cultural disparities. Several 
studies have discussed people‟s attitudes related to 
Internet, that their interests and activities on this 
tool vary according to their age, gender, and 
personality traits (Hofstede&Hofstede, 2005; Nazir 
et al., 2009). Cultures are delineated by countries‟ 
history, politics, and socio-economic situations. 
Cultural background also determines individuals‟ 
personalities during social learning processes and 
through inherited human nature, which shape 
individual common characteristics. Each individual 
is associated with a group of people as well as with 
a region within its original country; breaching the 
external environment or other countries and 
communities contributes to modeling 
characteristics that subsequently affect attitudes 
and behaviors (Hofstede&Hofstde, 2005; Nazir et 
al. 2009). These differences in cultural 
backgrounds and characteristics demonstrate the 
need to address the impact of students‟ Facebook 
usage, which leads to the question about the 
unpredictability of the effect of Facebook among 
students with different characteristics and in 
different cultural contexts. 
Social networking sites were created to 
allow individuals to gather together with others 
who share similar interests, or friends. This is a 
great way for individuals to discuss politics, music 
or even science homework. However, it wasn‟t 
until the widely popular social networking sites, 
MySpace came onto the seen these types of sites 
began to change the outlook on media and 
entertainment. If you have a MySpace profile, than 
you are away of everything that you can do within 
this site, you can find your favorite musician, 
search through thousands of unknown musicians 
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and you can even find your favorite standup 
comedian. 
Here is a timeline to show the progress of the social 
networking world.: 
1995: Classmstes.com is a social media website 
created by Randy Conrad. The website helps 
members find, connect and keep in touch with 
friends and acquaintances from school life. 
Classmates has more that 40 million active 
members in the US and Canada. In early 2008,  
Nielson Online ranked Classmates as number 3 in 
unique monthly visitors among social networking 
sites.                                                                                                                                                                                                           
1997: Sixdegrees.com was named after the six 
degrees of separation concept and allows users to 
lists, family members and acquaintances and se 
their connection with any other user on the site. It 
was one of the first manifestations of a social 
networking websites in the format now seen today. 
Sixdegrees closed in 2007. At its height, the 
website had about a million users.                
1999: Cyworld.com is a South Korean social 
networking service. Users can have “apartment 
like” spaces which make for a sim-world like 
experience. The „cy‟ in Cyworld could stand for 
cyber, however, it also plays on the Korean word 
for relationship. A 2005 survey showed that 25% of 
South Korea were users.                                                                                                        
2002:Friendster.com has over 115 million 
registered users and over 61million unique visitors 
per global month. Over 90% of friendster‟s traffic 
comes from Asia. The website is also used for 
dating, discovering new events, bands and hobbies. 
2003: Myspace.com launched after euniverse 
employees with Freindster saw its potential and 
mimicked the more popular social networking site 
in US 2006. The 100
th
 million account was created 
on August 9 2006.  
2005: Bebo.com is an acronym for “blog early, 
blog often”. It is similar to other networking sites; 
the site must include two specific modules, a 
comment section and a list of users‟ friends. The 
site claims 40 million users. 
2006: Facebook.com is the most popular social 
networking site boasting 350 million users. It was 
found by Mark Zuckerberg who studied at Harvard 
University. The websites membership was initially 
limited by the founder to Havard students, but was 
expanded to other colleges. Facebook has met with 
some controversy being blocked in countries such 
as, China, Syria and Iran. The original concept of 
Facebook came from the colloquial name for books 
given out at the start of the academic year by the 
universities designed to help students get to know 
one another better. 
2006: Twitter.com is a social networking site that 
enables its users to send and read messages known 
as “tweets”. Tweets are text based posts of up to 
140 characters displayed on the authors profile 
page and are delivered to the author‟s subscribers 
known as followers. It is sometimes described as 
the “SMS of the internet” and is widely popular 
with about 5 million users.                 2010: 
Google.com/buzz is the newest social networking 
site designed to integrate the google web-based 
program, G-mail. Shared links and messages show 
up in the user‟s inbox. Buzz focuses on integrating 
photos, videos and links as part of the 
“conversation” aspects of G-mail like conversation 
threading. 
JUSTIFICATION/NEED OF THE STUDY 
Social networking sites have been rapidly adopted 
by children and, especially, teenagers and young 
people world-wide, enabling new opportunities for 
the presentation of the self, learning, construction 
of a wide circle of relationships, and the 
management of privacy and intimacy. On the other 
hand, there are also concerns that social networking 
increases the likelihood of new risks to the self, 
these centring on loss of privacy, bullying, harmful 
contacts and more. 
While looking at the outcomes or returns 
these sites are offering, social networking sites 
have made the life a connection and network. 
Presently, we are linked with the whole world 
through one site, in that we can now share what we 
want to. At the moment, these sites have converted 
the world from a global village to a social global 
village or a social globe. We can communicate with 
others while sitting in our room and look for their 
networks. These sites have offered enormous 
benefits personally, professionally and socially as 
well. However, having only benefit for the society 
is an unrealistic thing to imagine no matter what. 
Same is the case with these networking sites. Along 
with offering countless benefits, these sites are also 
having some social evils as well. These sites are 
increasing the links and networks beyond the 
boundaries. Although these are positive, they have 
reduced the bonds of relation.  
The most important strength of users that is getting 
strength day by day is the student class. The use of 
social media sites, such as Twitter and Facebook, 
in the classroom is growing, as is student time 
spent on exploring such sites. These are the 
individuals who are always looking for new sites 
and relations. This age group is increasing its time 
on the networks and relation, and they are deviating 
from their core aim of being good students. It has 
been observed that students spend more time on 
these sites on the cost of their studies and academic 
performance. This tremendously increasing rate of 
users is an alarming situation for academicians, 
researchers, parents and students as well. 
Percentage of adult internet users (18 to 29 years) 
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who use any SNS was 16% in September, 2005, 
while it was 86% in May, 2010 
(www.marketingcharts.com).Students are 
considered as the social capital/asset for a nation, 
and the type of social capital a nation possess is 
heavily dependent upon the youths of a nation 
(Pasek et al., 2006) 
Shah ek al. (2001) found that informative use of 
internet has a positive relation with indicators of 
social capital. Similarly, OSKQUEI (2010) found 
that informative use of technology not only 
increases productivity but also                                                                                                                                                                                                                                                                            
teachers who are building and reshaping the social 
asset/capital.                                    In the light of 
the above discussion the investigator/researcher got 
interested to conduct a study on this current topic to 
study/seethe pros and cons of Social networking 
sites (SNSs).The researcher in the concerned 
research wants to identify the positive as well as 
negative consequences of the use of Social 
networking sites (SNSs) among college students. 
STATEMENT OF THE PROBLEM 
“A critical study of Social Networking using 
habits among the college students of Karnal 
District” 
OPERATIONAL DEFINITIONS OF THE 
TERMS USED IN THE STUDY 
Terms to be used in the study are: 
 critical 
 College Students 
 Social networking sites(SNSs) 
CRITICAL 
 Making fair, careful judgements about 
good and bad qualities of somebody or 
something 
COLLEGE STUDENTS 
 One who is enrolled or attends classes at a 
college, or university. 
In the present study students refer to undergraduate 
and postgraduate college students of 2 Govt. aided 
& 2 Self-financing colleges of Karnal. 
SOCIAL NETWORKING SITES 
 Websites that allow users to build online 
profiles; share information, 
includingpersonal information, 
photographs, blog entries, and music clips; 
and connect with other users, whether it be 
to find friends or land a job. 
Web-based services that allow individuals to:  
o Construct a public or semi-public 
profile within a bounded system. 
o Articulate a list of other users 
with whom they share a 
connection and 
o View and traverse their list of 
connections and those made by 
others within the system. 
In the present study Social Networking sites 
(SNSs) refers to an online service or platform that 
focuses on building and reflecting of social relation 
among people who share interests or activities. 
OBJECTIVES OF THE STUDY 
Objectives are the guidelines which the investigator 
has to keep in mind during investigation. The study 
will be designed and conducted to achieve the 
following objectives: 
1. To study the Social networking  using 
habits among the college students of  
karnal  district 
2. To identify the positive and negative 
aspects of Social networking sites in a 
critical manner   
3. To study the relationship between 
Socio Economic Status and Social 
networking using habits of college 
students. 
4. To study the significant difference 
between government aided  and 
private college students regarding 
their Social networking  using habits 
5. To study the significant difference 
between undergraduate and 
postgraduate students regarding their 
views on the critical usage of Social 
networking sites 
HYPOTHESES 
The study was conducted with the following 
hypotheses: 
1. There exists no significant relationship 
between Socio Economic Status  and 
Social networking using habits of college 
students. 
2. There exists no significant difference 
between the government aided and self - 
financing college students regarding their 
Social networking using habits 
3. There exists no significant difference 
between Undergraduate and Postgraduate  
students regarding their Social networking 
using habits 
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DELIMITATIONS 
The present study was delimited as: 
1. The study was delimited to Karnal city 
only 
2. The study wasdelimited to sample 
students of four colleges only. 
3. The study wasdelimited to a sample-size 
of 200 students only. 
RESEARCH METHODOLOGY 
Descriptive Survey method was used for the 
collection of data. 
POPULATION 
On the basis of the objectives of the study, the 
population of the study includes government aided 
college students and self-financing college students 
of Karnal District (Haryana). 
SAMPLING TECHNIQUE 
In the concerned study with the help of stratified 
sampling the colleges of karnal city (Govt. aided 
colleges & Self-financing colleges) have been 
selected &afterthat students were selected 
randomly. 
SAMPLE 
A sample of 200 college students was taken for the 
concerned study. Four colleges of Karnal city were 
selected from 2 stratas, (2 govt. aided and 2 Self-
financing colleges). After that by using simple 
random sampling, 200 students were taken for the 
study.100 students were taken from 2 government 
aided colleges and were further divided into 50 UG 
student and PG students. Similarly 100 students 
were taken from 2 self- financing colleges and 
were further divided into 50 UG student and 50 PG 
students. 
Colleges from where the data was collected are: 
 D.A.V. PG College, karnal 
 Dayalsingh college, karnal 
 Doon valley college, karnal 
 Budha college, karnal 
TOOLS USED FOR DATA COLLECTION 
The selection of suitable tools for a particular study 
is of great importance for successful research and it 
depends on certain factors such as objectives and 
variables undertaken for the study. Taking these 
factors into consideration the investigator used the 
following tools: 
o Modified Socio-Economic Scale 
by Dr. Meenakshi 
o Self- structured 
questionnaire/opinionnaire 
The questionnaire for the concerned study was 
constructed by the investigator under the guidance 
of the research experts. The investigator studied a 
wide range of literature concerning the research 
problem and then framed the questions keeping in 
view the objectives and variables of the present 
study. The questionnaire was then presented to 
various experts for required modifications the 
questionnaire was then tested on a group of 
students for feedback. Necessary changes were 
made in the questionnaire for data collection. The 
final questionnaire had 5 sections with 52 
statements in total. 
STATISTICAL TECHNIQUES USED FOR 
DATA ANALYSIS 
For analysis and interpretation of data, the 
investigator used the following techniques: 
 Mean 
 Standard deviation 
 t-test 
 Percentage 
 Correlation 
RESULTS & DISCUSSION 
Hypothesis I: There exists no significant 
relationship between Socio Economic status and 
Social Networking using habits of college 
students. 
„r‟ (coefficient of Correlation)= 0.15 
Above table shows that there exists low degree 
positive correlation between socio-economic status 
and social networking using habits of students. 
Hypothesis II: There exists no significant 
difference between the government aided and 
self-financed college students regarding their 
Social networking using habits 
Interpretation 
It is observed from the table that the mean score of 
government aided college students was 113.22 and 
of self-financing college students was 116.51. The 
calculated value of t-test between the mean score of 
two groups comes out to be 0.1708. Our calculated 
t-value is less than table value at both the levels of 
significance i.e. null hypothesis is accepted at 
accepted at both the levels, so there is no 
significant difference between the govt. aided and 
self-financed college students regarding their 
Social networking using habits. 
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Hypothesis III:There exists no significant difference between Undergraduate and Postgraduate students 
regarding their Social networking using habits 
 
Interpretation 
It is observed from the table that the mean score of 
UG students is 113.24 and of PG students is 
116.49.The calculated value of t-test between the 
mean score of two groups comes out to be 
0.1.98.The calculated t value is greater than 
tabulated value at 0.05 level of significance, but 
less than at 0.01 level of significance. 
t- value is significant at .05 level of significance = 
1.96 
t- value is insignificant at .01 level of significance 
= 2.58 
null hypothesis is rejected  at.05 level  
null hypothesis is  accepted at .01 level. 
MAJOR FINDINGS OF THE STUDY 
After conducting the study, the investigator has 
found that the students of urban areas are savvier 
with social networking usage in comparison to the 
rural.  Students are spending on an  1-3 average 
hours on internet and the most popular social 
networking sites in terms of profiles in order of 
preference is facebook, orkut, twitter and linkedin 
etc.  Average number of social connections 
(friends) on social networking sites is mostly 
between 100-200 and average number of groups/ 
communities (joined by students) are between 5-10.  
Mostly students are spending 30-60+ minutes in a 
day on their favourite social networking site.  In the 
order of preference, students mostly socialize on 
social networking sites firstly with friends, 
secondly with relatives and then with teachers.  
Major reasons for students to indulge in social 
networking sites in order of preference are: 
 Firstly for Entertainment 
 To Socialize 
 Knowledge enhancement 
 Education Purposes 
 For Exploring job opportunities  
Findings of the study indicates that there is no 
significant difference between the social 
networking habits of Govt. aided and self-financing 
college students as now a days everyone is using 
internet in routine for every kind of information 
whether social, personal, educational or 
professional.  Furthermore, social networking using 
habits of undergraduate and post-graduate students 
differ.  Post graduate students log on to social 
networking sites for longer hours in comparison to 
undergraduate students.  This may be due to the 
reason at higher level students become more 
independent and they require large amount of 
educational and professional information regarding 
their social links, studies & jobs.  Another reason 
may be that post graduate students have easy 
accessibility to gadgets like laptops, I-Phones, 
smart phones (mobiles) & PC etc. as compare to 
UG students as parents do not provide 
undergraduate students with much money & 
electronic gadgets.  Further, there exist no 
significant relationship between the socio-
economic status of students and their social 
networking using habits.  The reason behind is that, 
today the students whether with low or high in 
socio-economic status, had frequent exposure to the 
social networking easily either at their work-places 
(wi-fi institutes, colleges labs, cafes & libraries) or 
at their mobiles/ laptops/ personal computers etc. 
EDUCATIONAL IMPLICATIONS 
1.  This study will add value to the existing body of 
knowledge.  It would provide an insight of the 
status of usage of social networking sites. 
2. There should be proper arrangements made for 
the proper use of these sites for education purposes, 
mentoring should be done and students should be 
trained for the positive outcomes of using these 
sites.  This in return would offer greater returns in 
shaping more learning and improved academic 
performance. 
3.  The social networking sites must be encouraged 
as it allow students to educate and be educated by 
their peers, faculty, experts through communities/ 
groups.  Social network platforms must be 
integrated with all courses. 
4.  Use of social networks, like educational Web 
2.0 technology, will deliver positive outcomes in 
teaching and learning.  An educational technology 
that permits peer feedback and matches the social 
contexts of learning has potential to deliver a 
 
Students 
 
Mean 
 
S.D 
T-test 
Calculated value 
 
Table 
value 
 
Results 
UG 113.24 12.28  
 
198 
1.96 at 0.05 HO rejected 
PG 116.49 10.88 2.58 at 0.01 HO accepted 
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positive learning experience.  These desirable 
attributes are mirrored in the social networking 
platforms through their conversational, 
collaborative and communal qualities. 
5.  Social Networking is highly significant for 
higher education as it provides students with an 
avenue for self-exploration and discovery through 
differentformats like wiki, blogging, youtube, 
discussion boards, communities etc.  So, 
educational institutions must encourage use of 
social networking among students. 
6.  Students become aware about social and 
political issues of personal and national importance 
through social networking sites, so its use must be 
made mandatory in regular classrooms. 
7.  Social networking sites is about participation, 
collaboration and harnessing of the community 
knowledge.  Social networking sites add value to 
existing learning management system.  Educators 
can discuss lesson plans, educational policies, 
classroom management etc. through blogs, wikis 
and discussion forums. 
8.  Use of social networking sites education is 
becoming less rigid and more innovative.  Many 
universities and educational institutes have started 
their virtual classrooms through social networking 
sites to disseminate information on online 
publications, E-Books, recruitments, latest events, 
issues and broader educational & socio-political 
topics. 
SUGGESTIONS FOR FUTURE RESEARCH 
1.  The study may be replicated on a wider sample 
so that results are better confirmed. 
2.  The study includes only four colleges.  A study 
needs to be conducted on more colleges to attain a 
more comprehensive overview. 
3.  The study was conducted on students of Karnal 
district only.  It can be conducted on more than one 
districts of Haryana or even other states. 
4.  The study deals only with views and using 
habits of social networking among college students.  
A more elaborate study may be conducted to see 
effects of social networking on academic 
achievements of students. 
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